
1



Upon completion of this entire course, you will be able to: define the USPS Move 
Update Standard, explain how to comply with USPS Move Update Standard, 
describe the Move Update assessment process and lastly, identify Mailer 
Scorecard issues relating to Move Update.
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In this first section, we will provide an Overview of the Move Update Standard. 
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Did you know that nearly 40 Million people change their addresses each year? 
That’s equivalent to approximately 12% of the United States Population!

Many of them are customers whom the mailers value. If the mailers want to keep 
these customers, they need to make sure their mail reaches the customers by 
keeping the mailing lists up-to-date. The USPS Move Update standard is designed 
for just this purpose! It allows mailers to keep their mailing addresses current, which 
ultimately leads to customer retention.

From the Postal Service perspective, Move Update is critically important for 
operational purposes.  Massive amounts of undeliverable and discarded mail put a 
strain on the Postal Service.  This strain translates to needless expense and 
inefficiency.  Move Update is designed to dramatically reduce this waste by 
improving the quality of mail distribution lists.

In short….Move Update standards benefit the mailers, the customers, and the 
Postal Service!
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So what is the Move Update standard?

The Move Update Standard is a requirement for commercial mailers to periodically 
match mailer’s address records with customer-filed change-of-address orders 
maintained by the USPS. The mailers have to reconcile their mailing address list 
within 95 days of the postage statement finalization date or an additional surcharge 
will be assessed.

Here are two scenarios to illustrate the concept:
• In the first scenario, the mailer updated the address list on January 4th, 2021, 

which is 120 days from the postage statement finalization date – May 4th, 2021. 
Because 120 days exceeds the 95 day grace period, the mailer has failed to 
meet the Move Update requirement.

• In the second scenario, the mailer updated the address list 60 days before the 
postage statement finalization date, therefore the Move Update standard is met.

The Postal Service advises mailers to verify their mailing address list every 3 
months using at least one of the USPS approved Move Update methods. Higher 
frequency of address verification is encouraged.
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The Move Update requirement applies to commercial mailers with: First-Class Mail 
presorted or automation prices and all USPS Marketing Mail and  Parcel Select 
Lightweight Prices. Mailers who present mixed mailings that pertain to at least one 
of the above mentioned categories are still subjected to the Move Update Standard. 
Other mailers not mentioned in the above categories are still advised to keep their 
mailing address list current, to reduce undeliverable mail and operational strain. 

Periodical Mail is a special case; although Move Update standard stated in 
(presenter say D M M)  DMM 602.5 does not specify periodical mail, (presenter say 
D M M) DMM 507.1.5.3 states that Address Correction Service is mandatory for all 
Periodicals publications and the address correction service fee must be paid for 
each notice issued. Generally, the Postal Service is aiming for all mailers to keep 
the mailing address list current, regardless of mail class.
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To meet the Move Update standard, mailers must use at least one of the four USPS 
approved methods. The Move Update methods can be divided into two categories: 
pre-mailing and post-mailing. We will explore each method in detail later in this 
training module, but we will first provide an overview of the two categories.

Pre-mailing service is a method of keeping the address list current before mail 
enters the mailstream.  (Presenter say N C O A Link) NCOALink and (Presenter say 
N C O A Link M P E) NCOALink MPE are both considered pre-mailing services. By 
contrast, post-mailing service is used after a mailer completes a mailing.  Ancillary 
Service Endorsements and (Presenter say A C S) ACS electronic address change 
service are examples of post-mailing services. Note that only applicable Ancillary 
Service Endorsements may qualify to meet the Move Update Standard. 

Generally, pre-mailing services offer more advantage over post-mailing services, 
because the addresses are cleansed prior to mailing. However, to achieve the best 
result, mailers should use both pre-mailing service and post-mailing service. For 
example: NCOA Link and (Presenter say A C S) ACS.
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In this first section, we provided an Overview of the Move Update Standard. Now we will 
discuss the methods available that can be used to meet those standards.
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The first primary method that we will examine is the National Change of Address 
Linkage System, or NCOALink.  NCOALink is an USPS approved pre-mailing address 
correction service that allows mailers to process and update mailing lists using the 
USPS National Change of Address (NCOA) database. The NCOA database is a 
secure dataset of nearly 160 million names and addresses of individuals, families, 
and businesses who have filed a permanent change-of-address (COA) request with 
the Postal Service.

NCOALink is considered an effective method to comply with the Move Update 
Standard because the service can identify and correct the mailing address before 
mailing, avoiding undeliverable mail beforehand. In addition, NCOALink is applicable 
for all mail classes.
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To use NCOALink, the mailer will use a four-step process.  First, the mailer will find a 
licensed NCOALink provider.  Only vendors with the appropriate licenses from the 
USPS can provide NCOALink service, so the mailer will need to first choose a vendor 
that has the required qualifications.  A list of credentialed vendors can be found on 
the PostalPro website.  

Next, the mailer will submit the mailing address list to the USPS licensed NCOALink

vendor to complete the NCOALink process. 

In Step three, The NCOALink provider processes the mailer provided mailing list. The 
service provider uses strictly applied name and address matching logic to identify 
the change of address record against the NCOA database and subsequently make 
address corrections when a match is made.

Finally, the NCOALink provider will return the cleansed mailing list back to the mailer, 
so that the mailer may proceed with his or her mailings.
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The National Change of Address Link Mail Processing Equipment, or NCOALink 

MPE, is a second Move Update method and is a subset of NCOALink.  NCOALink 

MPE requires mailers to submit physical mail pieces to the vendor.  This move 
update option uses Mail Processing Equipment with Multi-Line Optical Character
Reader (MLOCR) technologies to match the printed name and address from a 
mailpiece against the National Change of Address Database. If a match to a COA is 
found, the new address is printed directly on the mailpiece before it is mailed. The 
barcode applied will contain the ZIP Code for the new address.

The graphic depicts the before-and-after state of a mailpiece that is processed 
through NCOALink MPE. 
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To use NCOALink MPE, the mailer will follow a four-step process.  First, the mailer 
will find a licensed NCOALink MPE provider.  Only vendors with the appropriate 
licenses can provide NCOALink MPE service, so the mailer will need to first choose a 
vendor that has the required qualifications.  A list of credentialed vendors can be 
found on the PostalPro website.  

Next, the mailer will submit the physical mailpieces to the USPS licensed NCOALink

MPE service provider.

In the third step, the NCOALink MPE service provider processes the submitted 
physical mail pieces through a Multiline Optical Character Reader machine. The 
MLOCR machine prints the new address when a change-of-address record 
matches the name and address read on the mailpiece. The MLOCR also applies an 
updated barcode for the new address.

Finally, the mailpieces are ready to be mailed, or the updated mailpieces may be 
returned to the mailer so the address can be updated in the mailing list. Reports that 
contain the change-of-address information from the matches made may also be 
available and used to update the mailing list. Mailers should discuss these options 
with their NCOALink MPE vendors. 
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A third method for satisfying the Move Update standard is Ancillary Service 
Endorsements. These endorsements are post-mailing services that allows mailers 
to receive change-of-address or reason for nondelivery. The new address or 
undeliverable reason are received via hardcopy PS Form 3547 notice or on a 
returned mail piece. Because a physical copy or returned mail involves manual 
labor and additional mail processing, Ancillary Service Endorsements are the most 
expensive option and are considered to be the “low-tech” method. Therefore, it is 
advised to use Ancillary Service Endorsements as a last option to comply with Move 
Update. 

If a mailpiece is undeliverable, USPS will forward, return or dispose the mailpiece 
depending on the mail class and choice of endorsement. There are four 
endorsement options which the mailers may use:  Address Service Requested, 
Return Service Requested, Change Service Requested, and Temp-Return Service 
Requested. Additional fees may apply to certain endorsements. 

“Change Service Requested” does not meet move update standards for First-Class 
Mail unless electronic ACS is requested. We will be discussing ACS later in the 
training.

Mailers using “Temp-Return Service Requested” endorsement should understand 
the option is not available for USPS Marketing Mail to comply with Move Update.
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There are four Ancillary Service Endorsement options as mentioned previously. The table here 
shows you how USPS will respond to each endorsement. 

• If the mailer prints “Address Service Requested” on the mail, the USPS response to “Address 
Service Requested” endorsement will change depending on the length of time between the start 
date of the address change and when the mailing was sent.  This endorsement is not 
recommended for USPS Marketing Mail due to the costs:

• If the mailing was sent within one year of the address change, the mailpiece is forwarded, 
and notice of new address is sent to the return address on the mail. The sender pays the 
manual address correction fee for the PS Form 3547 hardcopy notice. 

• If the mailing is sent between 13 and 18 months after the change of address notification, 
the mailpiece is returned to the mailer with new address attached. The sender pays the 
weighted fee for returned USPS Marketing Mail.

• Finally, if the mailing is sent more than 18 months after the change of address notification, 
or if the mail is not deliverable for any other reason, the mailpiece is returned to the mailer 
with the reason for nondelivery attached. The sender pays the weighted fee for returned 
USPS Marketing Mail.

• If the mailer uses “Change Service Requested” endorsement, the mailpiece is disposed, and the 
new address or reason for nondelivery is provided to the return address via PS Form 3547 
hardcopy notice. This endorsement is recommended for use on USPS Marketing mail because 
they pay only the manual address correction fee for the address correction notice. Again,  this 
endorsement is not available for use on First-Class Mail unless the mailer is requesting ACS, 
which we will discuss later. 

• If the mailer uses “Return Service Requested” endorsement, the mailpiece is returned with the 
new address or the reason for non-delivery.  This information is physically attached to the returned 
mailpiece. Returned USPS Marketing mail with this endorsement will be charged the First-Class 
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Mail or Priority Mail price based on the weight of the mail piece. This endorsement 
is not recommended for USPS Marketing Mail due to the cost. 

• If the mailer uses “Temp - Return Service Requested” endorsement on First-Class 
Mail, the mailpiece is returned with new address or reason for nondelivery. If 
customer filed temporary change of address, the mailpiece will be forwarded to 
their temporary address.

It is important for mailers to understand the implications of each endorsement and 
potential cost. Generally, there are no charges for first class mail and priority mail for 
returning, disposing or forwarding the mail. But the Weighted Fee for Marketing Mail 
and Parcel Select Lightweight can result in huge cost to the sender. For example: 

• Address Service Requested used on a 1 ounce USPS Marketing Mail letter 
will result in the weighted fee.  The weighted fee is calculated by 
determining the First-Class Mail or Priority Mail price for the piece, adding 
any nonmachinable surcharge, and then multiplying that by 2.472.  The 
total is then rounded up to the nearest cent.  So a 1 ounce Marketing Mail 
letter will cost the sender (using January 2021 prices):

• 55 cents times (presenter say two point four seven two) 2.472, 
which equals (presenter say one dollar and thirty five point six cents) 
$1.356 rounded up to (presenter say one dollar and thirty six cents) 
$1.36. 
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A mailer who uses Ancillary Service Endorsements must print an endorsement on 
the face of a mailpiece.  There are four acceptable positions for placement of the 
endorsement, as highlighted by the red circles.

The endorsement must not be printed in “reverse print’, that is white text on a black 
or dark background is prohibited.  Also a minimum 8 point font is required. 

A domestic return address is required and must be printed on the address-side of 
the mailpiece when ancillary service endorsements are used. 
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As with the other Move Update methods, Ancillary Service Endorsement involves a 
four-step process:

• In Step one, the mailer must choose an appropriate Ancillary Service 
Endorsement that complies with Move Update for the mail class. 

• In Step two, the mailer prints the endorsement and a domestic return address on 
the address-side of the mailpiece, taking care to use the proper font size and 
placement.

• In Step three, if the mailpiece cannot be delivered to the intended address, it is 
classified as Undeliverable-as-Addressed, or UAA. USPS will return, dispose or 
forward the mailpiece depending on the endorsement.

• Finally, USPS will provide either a PS Form 3547 notice or a returned mailpiece 
with the new address or reason for nondelivery to the return address on the mail. 
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The fourth and final method for satisfying the Move Update standard is ACS, which 
is a trademarked acronym for “Address Change Service”.  ACS is a post-mailing 
address correction service that provides mailers with change-of-address (COA) 
information and other reasons for non-delivery electronically. Think of ACS as an 
electronic, automated version of the Ancillary Service Endorsement.

Mailers have four distinct versions of the ACS service at their disposal to receive 
address corrections and to instruct the Postal Service on how to handle their 
undeliverable mail: OneCode ACS, Full-Service ACS, Traditional ACS, and 
Intelligent Mail Package Barcode ACS. 

ACS can and in most cases must be combined with an Ancillary Service 
Endorsement. Details will be expanded upon in the next slide.

Using ACS does not guarantee that it will eliminate all hardcopy or manual notices a 
mailer may receive. There are a number of cases when a manual or hardcopy 
notification will be provided, even when the mailer uses ACS. In general, however, 
ACS will reduce the costs associated with manually updating address files for 
changes of address.

Note that Full-Service ACS is available free of charge for qualifying Full Service 
mailers, and some Full Service mailer may also qualify for free OneCode ACS for 
their non-Full Service mail.
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When deciding to use ACS, the mailer must choose one of the four methods:  
OneCode, Full-Service, Traditional, or (presenter say I M P B) IMpb. 

OneCode ACS is available for letters and flats of any mail class. Mailers who use 
OneCode ACS will receive electronic address corrections. OneCode ACS mailers 
need to print an Intelligent Mail barcode with the proper Service Type Identifier that 
requests OneCode ACS.

Full-Service ACS is available for Full-Service Mailers, which uses the OneCode ACS 
infrastructure and processing methods for undeliverable-as-addressed mail. Full-
Service ACS requires an Intelligent Mail barcode and the corresponding Full Service 
ACS Service Type ID on mail that qualifies for Full-Service postage discounts and 
benefits. 

OneCode ACS and Full Service ACS require a printed endorsement on USPS 
Marketing Mail.  It is optional for First-Class Mail.

Traditional ACS is the original version of ACS and is still available for all classes of 
mail. To use the Traditional ACS method, the mailer must include a printed 
endorsement and a USPS-assigned alpha participant code to activate the ACS data 
in the address block. A mailer’s keyline and the Intelligent Mail barcode (IMb) are 
recommended but optional. The keyline serves to identify the addressee or the 
mailpiece for the mailer and is required if the mailer wants to receive electronic 
undeliverable as addressed reasons like Attempted Not Known and No Such Number, 
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reasons that are not related to a COA. If the IMb is used, a Traditional ACS Service 
Type ID is required in the barcode.

The IMpb ACS method applies only to parcels and allows shippers to receive an 
electronic address correction using Intelligent Mail Package barcode (IMpb). A printed
endorsement is required for IMpb ACS. 
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Mailpiece design for ACS is dependent upon the type of ACS being utilized by the 
mailer.  The left picture depicts a Traditional ACS Mailpiece. 

In contrast to the Traditional ACS,  One Code and Full-Service ACS method use 
Intelligent Mail barcode to identify the mailer, Ancillary Service Endorsement, 
optional Endorsement Line, and ZIP Code. Think of all the elements on a traditional 
ACS mailpiece combined into one clean barcode – IMb, which frees up a great deal 
of “real estate” on a mailpiece, giving mailers the advantage of having more space 
to utilize for customer messaging, or to leave the mailpiece cleaner and more 
streamlined.

When requesting any version of ACS on USPS Marketing Mail, a printed 
endorsement is required.  This is because Marketing Mail without an endorsement 
is not normally forwarded or returned.  It is discarded by the delivery employee at 
the delivery Post Office.  The printed endorsement tells the delivery employee that 
the undeliverable mail piece must be processed further so the electronic ACS notice 
can be generated and sent to the mailer.  When a printed endorsement is required, 
“Electronic Service Requested” is recommended for use on mail requesting ACS.  
Electronic Service Requested CANNOT be printed on mail that is NOT prepared to 
generate electronic ACS.

Traditional ACS mailers pay the electronic address correction fee for the electronic 
notices they receive.
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OneCode ACS mailers pay either the Automated or Electronic address correction fee 
for the electronic notices, but some Full Service mailers actually qualify to receive 
their OneCode ACS notices at no charge.

The fees charged for electronic address corrections are far less than the fees 
charged for manual address corrections or returned mail, in addition to saving the 
costs associated with updating an address from a hardcopy notice. 
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The IMpb can be used to meet Move Update standards for Parcel Select 
Lightweight parcels.  The shipper must register the Mailer ID used in the barcode for
IMpb ACS.  

The ACS options available include Shipper Paid Forwarding. This option allows 
PSLW and other parcel shippers to pay any forwarding postage charges when the 
addressee has moved.  For PSLW, this means that they can request forwarding 
without the risk of having to pay the weighted fee for undeliverable parcels that are 
returned.  There is even an option that will forward the parcel if there is a change-of-
address on file, but if not forwardable, it will be discarded. 

IMpb ACS with Shipper Paid Forwarding helps save the shipper that costs, as well 
as the cost to reship the item to the new address.

The IMpb barcode includes Mailer ID, ZIP Code routing, and it denotes the mail 
class and extra service combination of the mail piece.  All commercial parcel pieces 
are required to meet IMpb requirements.

This slide shows example formats for IMpb that might appear on a parcel.  The 
number sequences on each example barcode provide various levels of information, 
including Mailer IDs and Zip Codes. 
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Both Traditional ACS and IMpb ACS is available for parcels, and both have Shipper 
Paid Forwarding options available. The left picture depicts a Traditional ACS parcel 
and the right an IMpb ACS parcel. 

In contrast to the Traditional ACS, the IMpb applied to the parcel will identify the 
mailer, Ancillary Service Endorsement, and optional Shipper Paid service.  There is 
no need to print the Participant ID and optional keyline on the shipping label which 
frees up a great deal of “real estate” on a shipping label.

When requesting IMpb ACS on parcels, a printed endorsement is still required, but 
the mailer may print “Electronic Service Requested”, which allows them to vary the 
ancillary service and shipper paid options by modifying the information in the 
barcode.  

Traditional ACS and IMpb ACS shippers pay the electronic address correction fee 
for the electronic notices they receive. If shipper paid forwarding is requested, they 
will also be charged for the forwarding postage charges when a parcel is forwarded 
to the new address. Shipper paid return options are also available for parcels that 
are returned to the sender.  

The fees charged for electronic address corrections are far less than the fees 
charged for manual address corrections or returned parcels, in addition to saving 
the costs associated with updating an address from a hardcopy notice. Shippers are 
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invoiced monthly for the fees and postage charges and have several payment options 
available. 
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To use ACS, the mailer must first choose an ACS method, and then enroll in ACS as 
shown in the link.

Next, the mailer must modify the mailing label, Intelligent Mail barcode, and 
mailpiece accordingly to the ACS option applied. Note that the modification to the 
mailpiece depends on which ACS option the mailer chose.

If the mailpieces are undeliverable, they will be processed in the USPS Postal 
Automation Redirection System, known as PARS, in the Computerized Forwarding 
System, known as CFS, or if it’s a parcel, in the Remote Forwarding System, known 
as RFS. RFS processing occurs in the delivery unit for the address on the parcel.

As the mailpieces go through PARS or CFS, change of address and undeliverable
as addressed notices are created and transmitted to the mailers electronically.
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In this first section, we will provide an Overview of the Move Update Standard. 
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While the four methods described in the previous section are the primary methods that a Mailer 
should use to satisfy Move Update requirements, there are two alternative methods for 
compliance that are available for First-Class Mail under very limited circumstances – 99 Percent 
Accuracy and Legal Restraint.

Some mailers assert that their customers diligently notify them of address changes, making their 
address lists as accurate as possible. They believe that the Postal Service Move Update methods 
are unnecessary and add no value to their mailings. Under these circumstances, mailers who can 
demonstrate that their internal list management maintains address quality at 99 percent or greater 
accuracy for address quality and changes of address may be authorized to comply with the Move 
Update standard through the 99% Accuracy Method.

To use the 99 percent Accuracy method, applicants must first complete and return the 99 percent 
Mailer Move Update Processing Order Form. They submit their mailing list for testing and if the 
results indicate that 1% or less of their addresses are current, they will receive a letter of approval.  
Their list must be tested annually to maintain approval.

Mailers of First-Class pieces who assert they are restricted by law from incorporating Postal 
Service COA information onto their mailpieces without permission from addressees may request 
approval to meet their Move Update standard using the Legal Restraint method. To qualify for 
Legal Restraint exemption, mailers must identify by citation the specific legal restriction, including 
copies of the statues or regulations that prohibit the immediate use of change-of-address 
information from a primary method of Move Update compliance. Those approved for Legal 
Restraint are still required to use a Move Update method to maintain updated addresses, but they 

24



are exempt from Move Update assessments for non-compliance.

It is important to note that both alternative methods require that the mailer receive 
formal approval from the USPS National Customer Support Center, or NCSC, prior to 
using the alternative method.  The Guide to Move Update is available on PostalPro
and provides instructions on how to apply for theses alternative methods.
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There are two types of mailpieces that are not subjected to the Move Update 
standard.  The first exception uses an alternative address format.  Alternative Mail 
Formats generally involve a generalized recipient for the mailpiece, as opposed to a 
specifically intended recipient.  

For example, simplified addresses will be sent to whatever Postal Customer, 
Residential Customer, or Business Customer happens to receive mail at the subject 
address. 

Similarly, occupant addresses will replace a person’s name with the terms 
Occupant, Householder, or Resident.

Finally, exceptional addresses will facilitate mailings that are addressed using the 
“Jane Doe or Current Resident” or “Jane Doe or Current Occupant” formats.  The 
example address shown on this slide demonstrates how a recipient’s name would 
be replaced under the Exceptional Mail Format.

The second exception to Move Update occurs when mailpieces are addressed 
using information that was directly acquired by the mailer from the addressees 
within 95 days prior to the date of mailing. These mailpieces are excepted given the 
source of the address--the addressee--and the timeframe of its receipt.
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In this first section, we will provide an Overview of the Move Update Standard. 
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The Move Update address quality standard is a means of reducing the number of 
mailpieces in a mailing that require forwarding or return by the Postal Service. 
Mailers who claim presorted or automation prices for First‐Class Mail or USPS 
Marketing Mail must use an approved Move Update method to ensure the address 
used on the piece has been updated within 95 days prior to the postage statement 
finalization date.  Addresses that are not updated may impact your overall address 
quality measurement and may result in Move Update Assessment charges. 

Move Update compliance is measured across all mailings within a calendar month. 
• In the first step, mailpieces are scanned on the USPS Mail Processing 

Equipment (MPE). 
• Subsequently, as the mailpieces go through the equipment, the address 

information is captured from the piece and checked see if there is a Change-of-
Address on file. If the mailer did not use the updated address indicated in the 
Change of Address on file and the Change-of-Address “filing date” is between 95 
days and 18 months of the postage statement finalization date, the piece would 
be identified as a “warning” or an “error”. 

• Quality is measured across a calendar month and any pieces exceeding the 
0.5% (presenter say zero point five percent) threshold will be considered an error. 
Pieces within the 0.5% threshold are reported as a warning.

• Finally, the data is collected and reported on the Mailer Scorecard under the 
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eDoc submitter CRID.
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Mailer Scorecard is a mail quality metric tool available to the mailers to view, 
analyze and hopefully respond with improvements to their mailing quality. The Move 
Update metric is available under the Electronic Verification tab, circled on this slide 
in red.

The Move Update metric threshold is currently set at zero point 5 percent (0.5%). To 
understand the point 5 percent threshold, here’s an example to illustrate the 
concept: if 10,000 pieces are mailed in the calendar month and one percent or (100 
pieces) are in error, then point 5 percent or (50 pieces) would be assessed.

The postage assessment is calculated using the census method. The USPS 
charges non-compliant mailers 8 cents (8¢) per mailpiece for each mailpiece in error 
beyond the threshold.
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Within the Mailer Scorecard, Mailers can drill down on a specific metric to reveal potential error or 
warning codes. There are two major questions involving the codes: 1) What does the error mean? and 
2) How to resolve the error? Keep these questions in mind, as we will go over the answers in depth.

Error code 6000 is the most common and important error code.  Error code 7907 is a rare error 
encountered by mailers using the Postal Wizard and IMsb tool.  Error code 6000 and error code 7907 
are summed together to determine the COA error count that is displayed on the Mailer Scorecard as 
the Move Update compliance metric. These error codes appear when a change-of-address record has 
been in effect for more than 95 days but the mailer failed to update the address list.  This could happen 
for several reasons, including: a) the mailer is not using an USPS approved Move Update method at all, 
or b) the mailer is using a primary Move Update method, but the mailer failed to respond to the 
customer’s new address provided by NCOALink, ACS, or an Ancillary Service Endorsement.

To resolve the errors and warnings, mailers simply need to use an USPS approved Move Update 
method as discussed in the training, and they must update their mailing address list with the change-of-
address records provided by the Move Update method.

Warning 6001 is just a notice to mailers that a mailpiece is undeliverable for a reason provided via nixie 
record. Note that code 6001 differs from code 6000 because code 6001 only serves as a warning, 
whereas error code 6000 may result in noncompliance charge.

Warning 6002 appears when a mailpiece run through the postal mail processing equipment and the 
system determines that the delivery point in the IMb is incorrect. For example, the street address may 
be correct but the delivery point did not match the address on the mailpiece, so then the mail 
processing equipment sends this warning to the mailer.
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Warnings 7917 and 7918 appear when mailers elect to use an ACS Green and 
Secure method for meeting Move Update requirements. We will discuss these further 
in a moment.

So far we have covered the main causes for most of these error or warning codes. 
Most of the mailers in fact should be meeting the 0.5% tolerance level. Mailers who 
don’t meet the tolerance level are likely the ones who do not use a Move Update 
method at all. 
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Mailpieces bearing an ACS Change Service Requested Service Type ID will be included 
in Green & Secure. These options are available for First‐Class Mail and USPS 
Marketing Mail letters and flats, however only First‐Class letters can utilize the Secure 
Destruction option. 

Undeliverable as addressed mail is a costly process for both the USPS and the mailer.  
Studies show that the time and effort required to handle return to sender mail is very 
costly. A 2019 study of undeliverable mail volume indicates that it cost the USPS 
nearly 777 million dollars to handle over 1 billion pieces of mail that was returned to 
the sender. That figure does not include what it costs the mailer when the piece 
comes back to them, which may include the cost some pay to have that mail securely 
shredded.  ACS Green and Secure options are meant to help avoid those costs. The 
USPS has a recycling program for undeliverable mail and has also purchased industrial 
shredders that can handle First‐Class Mail letters and flats. These green and secure 
options are provided at no additional cost to the mailer.  
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The Address Quality Census Measurement and Assessment process described 
earlier will still check to see if there is a COA on file, however if the mailpiece uses a 
Green and Secure option, those pieces that indicate the address was not updated 
will receive a “Warning” on the mailer scorecard. Undeliverable mailpieces with a 
green and secure Service Type ID in the barcode are not included in the errors 
calculated to determine the 0.5% threshold.  

To utilize Green & Secure ACS, mailers must use an ACS Change Service Requested 
STID in the IMb.  Mailers that want Secure Destruction for First‐Class Mail must 
enroll to receive the Secure Destruction data that will tell them where and when 
the mail piece was shredded.  
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In summary, this training has covered: the Move Update Standard, Move Update 
Methods, Alternative Methods and Exceptions to Move Update, and Move Update 
Compliance Assessment.

For further resources, please visit the Move Update guide on the PostalPro website.  

You have now arrived at the end of the training course. Thank you for taking the 
USPS Move Update course. 
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